Nutrition
Incentive

Double Down on Double Up: How
Nutritional Incentives Work for Rural
Grocers and Their Communities

Presented by National Grocers Association

Foundation & Mid-America Regional Council
The Nutrition Incentive Program Training, Technical Assistance, Evaluation, and Information Center (NTAE) '
is supported by Gus Schumacher Nutrition Incentive Program grant no. 20130030-30415/project accession

no. 1020863 from the USDA National Institute of Food and Agriculture.




What Are Nutrition Incentives?

* Provide extra food dollars to lowincome
consumers for the purchase of fruits and o v
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* Two types of programs: o D
* SNAP Incentives

* Produce Prescriptions

* Funded by USDA GusNIP
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SNAP Incentive vs Produce Prescription

SNAP Incentives

SNAP Participants

Grantee and Grocery Store

Immediate Discount
Coupons

Commonly dollar for dollar but may
be a cap per month/day/transaction

Submit a report to grantee for
reimbursement

) tncentive HUD
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Who Can Get Them?
Who is Involved?

How to Get and Use Them?

How Much Money Can
Customers Receive?

How is the Store
Reimbursed?

Produce Prescriptions
People with Health Issues who are
on or eligible for SNAP/Medicaid

Grantee, Grocery Store, Healthcare
Provider

Issued by healthcare provider as
voucher

Varies but typically given on weekly
or monthly basis

Submit a report to grantee for
reimbursement
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GusNIP Goals
* |ncrease the purchase and consumption of

fruits and vegetables among participating

households -
’
 Reduce individual and household food v Pl
iInsecurity
* Improve health outcomes of participating
households G ' D

e Decrease associated healthcare use and
costs

Nutrition

))) incentive HUD
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About the Nutrition Incentive Hub

The Nutrition Incentive Hub is a coalition of partners, « Supporting Gus Schumacher Nutrition

created by the Nutrition Incentive Program Training, Incentive Program (GusNIP) grantees and

Technical Assistance, Evaluation, and Information applicants

Center (NTAE), that supports nutrition incentive and  Funded through 2018 Farm Bill

produce prescription projects. « Formerly known as the Food
Insecurity Nutrition Incentive Program

Our objective: Strengthen access to fruits and (FINI)

vegetables

The Nutrition Incentive Program Training, Technical Assistance, Evaluation, and Information Center (NTAE) is supported by Gus
S chumacher Nutrition Incentive Program grant no. 2019-70030-30415 project accession no. 1020863 from the US DA National
Institute of Food and Agriculture.
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Nutrition Incentive Hub Structure
Gretchen Swanson Center for Nutrition | uysoaNRA

* Leading the Nutrition Incentive Program Training,

Technical Assistance, Evaluation, and Information Center

(NT AE) Gretchen Swanson Center for Nutrition
 Leading reporting and evaluation Ay Lo avotp RO

« Based in Nebraska

Fair Fooq Networl_( _ o _ ) Nutrition LJy 1 I
« Leading technical assistance and fostering innovation Incentive
° Based in Michigan CREATED BY GUSNIP NTAE CENTER

Reporting & Evaluation Technical Assistance & Innovation

R&E Lead TA&I Lead
Gretchen Swanson Center for Nutrition Fair Food Network
Research Partners Farm Direct
Data Management and Analysis Center, Farmers Market Coalition
Cincinnati Children’s Hospital Medical Center Michigan Farmers Market Association
University of California San Francisco Ecology Center
Hilary Seligman, MD, MAS .
Melissa Akers, MPH, CPH Grocery Retail . _
National Grocers Association Foundation
Bailey Houghtaling, PhD, RDN, LDN
Victoria Raschke, MA Produce Prescription
Laurel Sanville. MS. RDN. LD Michigan Farmers Market Association

DAISA
Justin Shanks, PhD

Lydia Soo-Hyun Kim, MD, MPH DEI, Local Sourcing, & Partnership Development
os o Sarah Stotz, PhD, MS, RD, CDE Michigan State University Center for Regional Food Systems
Nutrition
. ° u Corner Stores & Nutrition Education
Incentive The Food Trust
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National Grocers Association Foundation
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* NGA represents independent grocers
across the country.

®* Foundation is responsible for supporting the
careers of independent grocers.

® Technical Assistance Center leads support
of brick & mortar assistance.




Program Snapshot

* What does this program look like on the ground in KS & MO
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Double Up Heartland
OVERVIEW

GusNIP / GusCRR nutrition incentive grantee.
Program funded through 2024.
Program called Double Up Food Bucks.

Offered at 154 locations throughout Kansas and
Missouri.

* Program branding developed by Fair Food Network.
e 25 other states share the Double Up branding.
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Double Up Heartland
2022 LOCATIONS
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Farmers Market /
Farm Stand /
Mobile Market

9 Grocery Store
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Double Up Heartland
PROGRAM GOALS

Families bring Farmers More food

home more make more dollars stay in

healthy food money local economy,
strengthening
communities
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Double Up Heartland
HOW IT WORKS AT GROCERY STORES

1. Fresh fruits and vegetables are purchased
with a SNAP / EBT card.

2. The amount spent on fresh fruits and
vegetables is matched (up to S25 per day).

3. The match is given either through a reward
card account, a coupon or immediate 50%
discount.

4. The next time the customer shops at the
store, they can spend their earned Double
Up Food Bucks on more fruits and
vegetables (reward / coupon models).
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Here is your DUFB coupon
you have earned$ 0.50
Return to the store
to redeem on free fresh produce
gxoiration date 12/31/22

0298437560536
Expires 06/27/2022

«xxx955730 = =
STORE:00152 REGISTER:002 CASHIER:0107 6.2.0
TICKET#:2800 29MAR2022  10:28:07 WHOLE . CORN
THANK YOU FOR SHOPPING WITH US () = $0.35 6.8.0 2
PLEASE COME AGAIN! ts: /4

{i scount of
WOULD YOU LIKE TO RECEIVE OUR WEEKLY gallons
AD BY EMAIL EACH WEEK?

SIGN UP AT WKW.LEEKERS.COM OR SIGN UP

GREEN. BEANS

TOMATO

a

KIDNEY . BEANS

12.B
SUEET.PICKLE 15.8
o semed Grocery Points Today S i
‘ .CO TRY mRT adeened Double FRITOS. .MILD.CHE 99 8
N §£N—= 5 o 3 FRITOS. . BEAN 99.8
s hle Uo Bucks SHIRLEYS .NO BAKES 99.B
1204 East Hishuay 32 wHe g sninning Balance: 2499 HONDO. BERRY 00.8
salem, Mo 66560 Total Earned Today: -1532 MONDO. STRBRY 00.B
573-729-3456 e tnding Balance: 967 MONDO . WTRMLN 00.B
__________ MONDD . GRAPE 1.00.B
0.43 1b @ 1.79 /lb wlME _'1,,'-'-—";‘-":1; ‘JF\I_A'U ClLUy ZESTA. CRACKR 48 B
ur TOMATO SLICING R RE REEERRR KKK AN o 1.99
“;.21 lb @ 0.55 /1b & UP Bucks LAYS .DILL.PICKLE 98 B
BANANAS YELLOW ‘"“'"'“*'“'Hnunnnnnun““ 1.9
HEAD LETTUCE egining Double UP Bucks : $24 99 2
5@0.79 3 ) "'““"“"f"f‘“;‘ doucle UP Bucks : $15 .30 LAYS . WAVY.BBO
UMBER SLICERS oo - : '..L..":..".'f..",',_‘f’ Bucks : &9 &7 BIG.DIP.CHIP
DUFB 50% SAVINGS : St bobelusbobeioleddecloded bbbl . -

FRITOS. . SCOOPS
..BC.RED.POTATOES. .

B
B
B

Cash .2 B.1.99
CHANGE ’ L . P I 1 ] 8
TOTAL NUMBER OF ITEMS SOLD = o :

SLICED.WHITE.ONION.

o o

YOUR TOTAL SAVINGS TODAY
Special Coupons: 3.69
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Double Up Heartland ‘.
BENEFITS TO GROCERS -

Vv Increase in number of customers.

V' Increased sales, particularly of fruits and
vegetables.

V' Increased competitiveness with large
discount stores.

v/ Recognition as a good community
partner.

v Opportunity to highlight local produce
program.




Double Up Heartland
IMPACT

Nearly $4 million of Double Up Food Bucks were redeemed on fresh fruits and
vegetables at participating locations in Kansas and Missouri 2016 - 2021.

An estimated 36,000 people were served by Double Up Heartland in 2021.

Potential Store Earnings (redemptions):

Small specialty or corner store Medium Store, rural Large store, urban

$200 average per month $1,000 average per month $5,000 average per month
Range $200 - $600 per month Range $200 - $4,000 per month Range $600 - $11,000 per month

\l/

©

DOUBLE UP.
FOOD BUCKS




Double Up Heartland
ELEMENTS OF SUCESS

1. A variety of produce options.

2. A system (loyalty/reward, coupon, or voucher, etc.) that will recognize a SNAP
transaction and communicate earnings and redemptions.

3. A variety of communication methods (signs, banners, circulars, etc.) is needed to
inform customers about the program.

4. A DUFB training program needs to be in place for new and existing employees.

5. Having an existing SNAP customer base and / or being in a community where SNAP
shoppers can easily get to your location.
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“This month happens to be our 60th anniversary as a company, our mission is to have
quality service and quality product at fair prices, and also be integral members of the
communities we serve. This program does it all--quality product at a cheap price, helps
local farmers sell their product, and it’s helping the people in the community that need it

most.”
Joe Polizzi, Town & Country Supermarkets (\‘/)

FOOD BUCKS"




Double Up Heartland
CONTACT

Lauren Schaumburg

Public Health Planner Il

Grocery Coordinator — Double Up Food Bucks
Mid-America Regional Council
Ischaumburg@marc.org

573-289-8610
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MEDICAL MID-AMERICA REGIONAL COUNCIL Mgmmﬁommunﬁcﬁg;pn
CENTER : .
K. STATE The University of Kansas @ EXtenS lon \ ,
Research and Extension University of Missouri ()
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Interested in Participating?

PR "7\ §
Non-Profits “44¥ Grocery Stores aDH_D
Contact the Nutrition Incentive Hub to Contact NGAF to find a grantee in
find out more about how to apply. your area OR discuss what non-

profits you work with may be a fit.
ta@nutritionincentivehub.org
incentives@nationagrocers.org
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Contact

Chelsea Matzen - incentives@nationalgrocers.org
Lauren Schaumburg— Ischaumburg@marc.org
Jimmy Wright—jwright@nationalgrocers.org
Daniel Gile- gwiola2753@kwikom.net

Shawn Bolerjack - shawn@tcmarkets.com

www.nutritionincentivehub.org

www.ngaftacenter.org
www.doubleupheartland.org

TECHNICAL ASSISTANCE



http://www.nutritionincentivehub.org/
http://www.nutritionincentivehub.org/
http://www.ngaftacenter.org/
http://www.doubleupheartland.org/
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