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We envision a retail food environment where 

all people have access to healthy food, 

regardless of where they 

live or shop.





Largest food retailers in the United States, 2021

Adapted from Chenarides 2023.

Background



• Dollar store location: Concentrated in South and Midwest, but rapidly expanding in all regions. More concentrated 

in Black and Latine communities and communities with lower incomes. Unclear in the literature whether dollar 

stores deter grocery store market entry or fill food access gap – evidence in literature for both.

Background

• Dollar store food environment: Dollar stores tend to carry 

foods that are lower in nutrients and higher in calories, few stock 

fresh produce. Some evidence of lower prices healthy items.

• Dollar store food purchasing: Dollar store food purchases have 

nearly doubled in the last 15 years but still make up a relatively 

small portion of total food spending. They are a more important 

food source for people living in rural areas and with limited 

incomes.



Research questions

What are the 
perceptions of dollar 

stores amongst 
shoppers with limited 

resources?

What are 
opportunities for 
dollar stores to 

improve healthy food 
access for their 
customers and
communities?

How do shoppers with 
limited resources use 

dollar stores?



Methods
• Focus groups

• Sample: Frequent dollar store shoppers with incomes <200% FPL or SNAP participation in the 

past year

• Data collection: Virtual focus groups of urban residents (n=14) and rural residents (n=12) 

conducted in February 2022

• Analysis: Formative research to inform survey 

• Survey

• Sample: People who live near dollar stores with incomes <200% FPL or SNAP participation in 

the past year

• Data collection: National online survey (n=750) conducted in April 2022



Results: Dollar store perceptions



Results: Dollar store perceptions

Deterrents from dollar store food shopping:

Store cleanliness Inconsistent stockingLow-quality products



Results: Dollar store perceptions

Motivators for dollar store food shopping:

Convenience Affordability Specialty items



Results: Dollar store utilization
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Results: Opportunities for healthier dollar stores
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Results: Opportunities for healthier dollar stores









Corporate Campaign – Dollar General

• Dollar General should make healthier foods more accessible to 

moms and kids by expanding WIC authorization of their stores

• Results

• Petition – over 6,000 emails sent to Dollar General

• Organizations and researchers signed an advocacy letter

• Have met with Dollar General senior executive twice to 

discuss campaign and corporate recommendations

• Ongoing conversations with Dollar General and coalition 

partners



Thank you!
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